
C3 gains Australian agency EDGE as a 

partner 

EDGE, one of the leading content marketing agencies in the Asia/Pacific region, will work 

closely in future with the European market leader C3 Creative Code and Content, who two 

weeks ago founded the Global Content Marketing Network MXM//C3 with the US market 

leader Meredith Xcelerated Marketing (MXM). 

The partnership with EDGE represents another important building block for C3 in being able 

to meet the requirements of CMO’s global brands. More and more companies are looking for 

international content strategies from one single strategic partner, who develops content 

marketing solutions on a global scale and who has a global reach. The Asia/Pacific market 

plays an ever more important role. MXM//C3 will be able to offer international clients the 

best talents and best-practice strategies from award-winning agencies in the fields of strategy, 

creation and technology. 

EDGE employs more than 45 members of staff with offices in Sydney and Melbourne and 

serves more than 25 clients, including Volkswagen, Australia Post, AAMI, Lendlease, 

Westpac and Suncorp. EDGE represents a new type of creative agency which combines 

creativity with content strategies, and therefore gets a wider range of people talking about the 

clients’ brands. From developing big content ideas to distributing personalised and 

contextualised content, EDGE uses its projects to shape opinion throughout the whole 

purchase decision-making process and to bind customers closer to the company after making 

a purchase.  

Gregor Vogelsang, managing director of C3, says, “At C3, we have kept a close eye on 

EDGE’s success for years, and in some cases, already work with the same customers, such as 

Volkswagen. We complement each other perfectly with the respective range of services we 

offer. There is a large demand from international clients who want to expand into the 

Asia/Pacific region with their content campaigns.” 

Fergus Stoddart, managing partner at EDGE, says “Content-driven marketing has become a 

key factor in brand communication. We have joined forces with C3 because we want to be 

part of a global collaboration which has the size and scope to serve international clients. That 

also increases our own competitiveness and our leading position as innovators.” 

 


